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Pasco, WA 99301

administrator@theccsn.com
MARKETING QUESTIONNAIRE

The Marketing Questionnaire provides us with necessary information about you and your book that will allow our marketing staff to more efficiently support your marketing efforts and promotional activities. Please complete each question even if you have already provided some of the information to your editor. This questionnaire is a required part of your submission that includes your final manuscript files. Please send all documents in one email to rwoods@theccsn.com. Thank you.
As you prepare this questionnaire, please consider the following:
· It’s a crowded marketplace. With nearly 4,000 new books entering the US market daily, competition for attention is fierce. How will your book get noticed? How will you position yourself as an expert in your given profession?
· Books won’t sell themselves. Passive marketing (i.e., print and social media ads, bookstore placement) might pass the eye-test, but such strategies rarely move the sales needle. Since word of mouth is king, how will you get your first reader telling others about your book?
· Think small. Any promotional campaign must begin by connecting with your personal, familial, and professional network. Building an email list is one of—if not the—most effective ways to communicate with your potential audience and customers. Find ten to twenty people who love your book and scale up from there. 
· Don’t be shy. Marketing (and publishing) is about relationships. And while you might be a reluctant self-promoter, there will be many who buy your book only because you wrote it. 
PERSONAL INFORMATION

(Please copy, paste, and fill out the entries below for projects that have more than one Author/Editor/Main Contact)
	Date:

	Name (first, middle, last):

	Phone(s):

	Email:

	Preferred Mailing Address:

	Your Website:

	Facebook:

	Twitter:

	Other social media platforms you utilize:

	Institutional affiliation (if applicable):


PROMOTIONAL INFORMATION
1. Describe your book in a single paragraph (something that can be used on the back cover and on amazon and other distributors for promotional purposes) (250 words max).
2. Describe your book in (7) words (seriously).
3. Provide between (5) and (7) keywords or phrases related to the subject(s) of your work, separated by commas without spaces: (ex. Pacifism, Massey Lectures, biography, 1900s, South America, Social Justice). Please do not give us more than 7.
4. Describe the audience for which your book is intended (academic, lay readers, progressive, evangelical, etc.) 
5. What authors/titles would you say your book is “in the company of”? If you like “x” you will love this book.
6. Please list up to (15) possible endorsers for your book (we will gladly accept more!). Include their name, title, and email address (if you already did this in your book proposal, you may paste here).
	Name
	Title
	Email Address

	 [Example] Jane Doe
	Professor of Theology, XYZ College
	janedoe@gmail.com

	
	 
	 

	
	 
	 

	
	 
	 

	
	 
	 

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


7. Provide quotes from previous favorable reviews and/or endorsements that could help us promote your new book (in addition to other content, you may link to your book on amazon which should contain such reviews/endorsements).
8. List all publications and people, along with their current email address, that should receive a review copy of your book once it is published. For specialized journals, you must provide the name of the book review editor and their current email/mailing address. [Note: If you have personal contacts with individuals indirectly or directly associated with a journal (book reviewers, editors) please encourage them to contact our marketing department directly at: administrator@theccsn.com  Also, it is not our practice to send out unsolicited review copies. We can initiate contact but cannot guarantee a review request. Unsolicited review copies can be distributed at the author’s expense.]
9. Please list cities where you have a substantial mailing list and/or strong family/friend/professional connections. 
10. Do you have in mind specific networks, associations, and/or societies in which you plan to publicize this book? If so, please provide any pertinent details. 

11. Do you have any denominational affiliations? If so, it is important to include any names and email addresses for individuals serving in leadership positions at the local, state, regional, and national levels. And while we are happy to send publication announcements to these individuals, we encourage you to personally contact those with whom you have a direct or indirect relationship. Contact lists should be submitted with (3) columns under the headings “Organization,” “Name,” and “Email.” Submit your file to our Marketing Director at: administrator@theccsn.com 
12. Do you foresee this book being used in classrooms as a primary or secondary textbook? If so, please indicate the field(s) of study and types of courses that would use the book. Additionally, please highlight up to (3) key strengths that make your book essential reading for students.

[Note: Where applicable, the soliciting for textbook adoption should be an author’s top priority. Any investment directed toward the collecting of names with email addresses is worth the effort. Within a month of your book’s publication, Integratio Press’ marketing staff will contact each professor on your list, provide them with a short excerpt of your book, and invite them to request a desk or examination copy. Professor lists should be submitted with (3) columns under the headings “School Name,” “Professor’s Name,” and “Email” to administrator@theccsn.com
13. Please indicate any professional societies or groups of which you are a current or past member. 
14. Please list any conferences (national or regional) that you regularly attend and/or have plans to participate in as a speaker or panelist:

[Note: Integratio Press maintains an up-to-date conference calendar. If you are attending one of our scheduled conferences and you would like to ensure that your book is included with our exhibit, please contact rwoods@theccsn.com. If you are participating at a conference that will not be attended by Integratio Press, there may be options for coordinating an unmanned display, so please contact rwoods@theccsn.com for more information.]
15. List any upcoming speaking engagements, including dates and location(s). [Note: Pre-publication flyers are available upon request if you are promoting your book prior to its publication date. Please contact administrator@theccsn.com]
16. Upon the release of your book, our marketing department will make available by request a color promotional flyer for your book in PDF format.
17. Please attach a professional headshot we can use for promotional purposes. 
Thanks again for your support of this process. We are excited to partner with you in sharing the news about your book.
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